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Simple Telephone Presentation

1) GET DECISION-MAKER ON PHONE.  Introduce yourself. If the prospect doesn’t know you, keep your introduction simple – e. g., “Hi, Mr. Smith. I’m Justin Time with Oldies 95.9 radio. Starting on _____ (date), we’re going to be embarking on a special community awareness campaign, to get people to think twice before mixing driving with drinking. It’s an important issue, and I thought you might be interested in partnering with us on it. May I play a sample feature for you?”
2) PLAY THE SAMPLE FEATURE. 
3) IMMEDIATELY AFTER FEATURE, READ MERCHANT’S CUSTOMIZED TAG LINE OR COMMERCIAL SCRIPT.   NOTE: If you don’t have a script already custom-written for him (we certainly encourage you to have one), you can use one the scripts provided below as a place to start. After customizing the copy, be sure to read it with conviction!  The importance of what you say is often conveyed by how you say it.

4) GIVE HIM HIS PACKAGE OPTIONS.  Substitute your own package(s) and price(s); we recommend having three (3) choices—no more, no less:   “That’s one of 15 different messages that we’ll be running on the air starting ______ and through ______.  We can run that for you a total of: ___ times for $______, ____ times for $______, or ____ times for $______.”
5) OBSERVE THE “GOLDEN SILENCE:” BE QUIET & LET HIM DECIDE!  After he’s told you what he wants to do, thank him for his order and/or his time and move on to your next call!

Generic Sponsor Tag Samples

1) _________________________ reminds you, NO amount of fun is worth DYING for. If you need help, ASK for it. Don’t gamble with your life. A message from ______________.

2) _________________________ has brought you this message, in the hope that you’ll join them in doing everything you can to keep your friends from drinking and driving. Thanks from everyone at ____________________________.

3) ______________________ urges you to be realistic, know your limits and don’t push them. Your family NEEDS you!  This reminder from ________________.

4) ________________________ wants to KEEP you as a customer, and that’s why they’ve brought you this message. This holiday season, join _________________ in committing NOT to drink and drive!
